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Financial Advisers Less Confident
as Philanthropic Advisers

Mary financial acesers admil thay are not
comferizble with ther krowledae of chark
fable giving, accarding 1o new research,

Accoeding te the while geoer Gpoartunk
ties and Obsfacies: The Role of Finarcial
Adiizars in Chankalie Bapving and Decision
Making, developed by Schwab Charifabla
of San Frengisco and Now  York-based
Perton Media Inc., akrasl 89 percend of ad-
vicers said they decussed charifzble gring
with their clents, but 37 percert indicated
tney had qoubts aboul Eheir leve? of phitan-
threpic exnertise,

Ancther cancern abisers hiave is whether
or not they shoukd Bring ep the issue of chark
table giving with their cliants, Farty parcent of
advizers said they el @ sense of “awkward
ness” of ‘insppropaleiess” when having
a dicugsion abaut philardbrogy, One in 10
g charitable greny wes “ioo personal ard
walues-based,” while 8 percent said they wars
concerned al il mighl offend their clents.
dust 3 percent said that they didn't gat paid
anough bi discuss philanthropic issues.

Despie vese concerns, nearly 70 per-
cant ol advisers inibaied 2 comeersation
il charilaile gring with their cliends.
Twerdywe percent said their clients didn't
espiecl (o neceive advice on charitable gie
g eoun achvizers, Only B percent of advizers
gindd Lhey discussed charitable giving cpbions
with al of ther clenlks,

When asked what might encourame &
nancul athigers 1o fizcuss charitable muving
with Wseir clonks mare frequanthe than thay
currerifly i, nearly half 147 percent) sad
Al i {hey received more education ar teain
g e charifeble giving and ralated fax is
s, hoy would increase charitable-giving
chacugsions, Almost threa in 10 =aid they
widd By omora likely 1o discuss the issae
il lhey hod access to phianthrapls experts
Ikeay frlt theyw could trust.

{wizrall, the white paper findngs indicats
sat acdvisers and ther firms are chastahly
rininelidd @ad perceive an increase in chent
interist in chafable pring as well. Almost
&l al 1he alvisers suneayed 98 percent] had
aagisled & client in making a charitable gift.

W alpnal, grp

In addition, clierts sontinee Lo expect maore
ard more that athesars will play @n increas-
ingly impartant e in their charitable plan-
ning and guing.
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